
 
 

Your Law Firm vs. A Recession: How to Continue Success During Difficult Times 
 

As COVID-19 has abruptly brought about a new recession, it can be easy to panic, especially if 
you’re a small business owner running your own small law firm. You may be tempted to slash 
expenses to the bare minimum, cut staff, and insulate yourself as much as possible. However, 
please believe us when we tell you this: 
 
DON’T PANIC. 
 
Sure, your emotions are wholly justified. You’re nervous and unsure of what even tomorrow will 
hold, as things seemingly change every day. But here's where you have a golden opportunity to 
come out of the recession in a far better position than the companies that simply try to hunker 
down during this time, and in a position to capitalize once the economy gets back up to full 
speed (as it always does!).  
 
We live in a wonderful period of human technology where having a brick-and-mortar office isn’t 
as vital as it used to be. If this pandemic was happening during the 1990s, even the early 
2000s, this situation would be much more dire. However, because we have such great online 
technology, you can easily convert your business into a virtual law firm without skipping a beat. 
 
Hold consultations over video chat. Send e-documents to sign. It’s all very easy to do. 
 
Along with ensuring that your own internal systems and processes are running smoothly, now is 
the best time to ramp up your firm’s marketing to make sure people know you’re there to help 
them.  
 
Here are 4 big truths that you can count on during this COVID-19 recession. 
 

1. As more and more people are forced to quarantine themselves, they’ll be spending more 
time browsing social media. 

2. They will also be spending more time online. 
3. They will also be spending more time checking and reading their email. 
4. Legal issues will rise during and after the coronavirus restrictions are lifted. The need for 

quality legal services will NOT go away. 



 
The first three points are easy to combine. With more time at home, people can only watch so 
much Netflix. They’ll be spending more time online and browsing social media. This is a prime 
opportunity to get your name and firm in front of those people so that when the time comes for 
them to need legal services, they’ll think of you first. 
 
What that means is you can ramp up your social media presence and push out valuable content 
to get in front of your audience to educate them on their rights during and after the pandemic. It 
also means that more people will be visiting your website, so it better be top notch and look 
professional, with a message that resonates with your audience and taps into the things they’re 
feeling. Lastly, it means that you have a great opportunity to communicate with your audience 
via email, to put your content directly in front of them, and remind them of who you are and how 
you can help. Those lawyers who can stay top-of-mind with their audience through this health 
crisis are the ones who will successfully emerge on the other side.  
 
Of course, very little is certain during this worldwide upheaval, but one thing we know for sure is 
that failing to take any action whatsoever will absolutely be detrimental to your law firm. This is 
an investment that will pay dividends. Even if fewer people are actively seeking out legal 
services while they’re quarantined (which may not be the case depending on your practice 
area), there will be plenty of legal issues to resolve once things return to normal. This will be 
true for EVERY practice area out there. For example: 
 

- Business owners will need a business lawyer to help them address a myriad of new 
challenges, whether it’s reorganizing, drafting/amending contracts, or going to court to 
reclaim money from their own clients who failed to pay them. 

- Employment attorneys will be flooded with complaints about how they were laid off and 
requests for information about their rights for unemployment benefits, wrongful 
termination, and more. 

- Tax attorneys will be helping people with installment plans, offers-in-compromise, and 
other issues because people weren’t able to afford paying their taxes during the 
pandemic. 

- Bankruptcy attorneys will be helping people and businesses file for bankruptcy as people 
eat through their savings during the lockdown. 

- Estate planning attorneys will see an increase in people who realize just how 
underprepared they are and need an estate plan 

- Family law attorneys will face a barrage of requests from people whose marriages were 
strained to their limits by the stresses of quarantine, money issues, etc 

- Real estate and landlord/tenant attorneys will be tasked with fighting for their clients over 
lease agreements, mortgages, refinancing, and more. 

- Immigration attorneys will be inundated with people needing assistance because they 
were forced to overstay a visa, or previous immigration plans were disrupted, or ICE has 
returned to it’s full enforcement agenda after scaling back during the crisis.  

 



So what happens if you panic and do nothing (or worse, cut your marketing)? 
 
Factually, by refusing to make an investment in your marketing (or by choosing to cut it out of 
your budget), you’re falling prey to the mass panic going on around us and, quite frankly, setting 
yourself up for failure. 
 
Because here’s the thing - if you don’t capitalize on this opportunity, one of your competitors 
will. And a year from now, your competitors will be miles ahead of you because they invested in 
their marketing while you sat and did nothing. 
 
Instead, make a pledge to focus on your marketing. Be brave in the face of all this panic and 
uncertainty. You have a golden opportunity to change the trajectory of your law firm, and it can 
be done in three easy steps: 
 

1) Do more on social media (or at the very least, start doing SOMETHING on social media) 
- Content is king right now, so the more you can get out in front of your audience, 

the better. This is done by posting relevant, educational content that addresses 
your audience’s concerns and fears and positions you as THE go-to expert in 
your community. 

2) Stay in touch with email 
- As more people spend more time on their computers, they will pay even closer 

attention to what comes through their inbox. Send an e-newsletter that is packed 
with relevant information (even the same thing you’re pumping out on social 
media!) so that your audience knows you’re there and ready to help. 

3) Make sure your website is up-to-date, professional looking, and informative 
- Your website needs to have an appealing design, a welcoming user experience, 

and content that engages and speaks to your audience’s emotions. Doing all of 
that elevates your credibility and makes YOU the expert and the attorney they 
can trust. 

 
Even though times are certainly strange, making the decision to invest in your marketing is one 
of the best things you can do for your firm right now. Even more, the actual marketing you can 
do is simple! It’s all about getting out in front of your audience and making it clear what you do 
and how you can help. 
 
And yes, Spotlight Branding is a content marketing company. Yes, it may sound self-serving to 
tell you how important marketing is during this time. But these are our genuine convictions about 
the circumstances. We would absolutely love to work with you, but whether it’s us or another 
company, or you just want to shoulder the marketing burden by yourself, we implore you to do 
something.  
 



If you would like someone to help guide you through these challenging times, please don’t 
hesitate to book a call with us today and let us show you how we can make sure your marketing 
puts you in the best position to succeed during and after this pandemic. 
 
PS - Because we’re committed to helping lawyers market their firms, we’re offering free 
marketing services between now and the end of May. The sooner you act, the more free 
marketing you receive! 
 

http://spotlightbranding.com/schedule

