
The Social Media Calendar

If you’re already creating content on your firm’s website, then arguably the hardest part about maintaining a social media presence is simply
committing to consistently sharing your content on your platforms. To help with that, we’ve created this template social media calendar for you to
start consistently posting to platforms like Facebook, Twitter, and LinkedIn. There is an average of 21 weekdays in every month, so we have
provided 21 slots for you to use to be able to post something once per day. Each month, come in here and write up your content, then use an app
like Hootsuite or Zoho Social to schedule your posts during the week!

How it works: There are six different post types, and we explain why each one is important. We’ll also provide you both a visual and text-based
example of each post type for you to mimic. (You don’t have to create graphics if you’re not ready! Text-based posts work just fine). Then at the end,
we’ve provided you with a box for you to add your own posts.

Post Type: Visual Example: Text Example: Your Content:

Quotes
(3x/month)

“The time is always right to
do what is right.” - Martin
Luther King, Jr.

Fill in Quote 1 here!

People love quotes,
and it’s a great way
to generate some
engagement.

Pro tip: Use a free
site like Canva to
turn your quotes into
graphics that you
can use to build an
Instagram presence!

Fill in Quote 2 here!

Fill in Quote 3 here!



3rd Party Articles
(2x/month)

Are you making one of
these mistakes with
your personal LinkedIn
profile? [Article URL]

Fill in 3rd Party Article 1 here!

Social media is all
about engaging with
your community.
Rather than focus on
self-promotion,
share articles that
not only relate to
your firm, but are
also beneficial to
your audience.

Fill in 3rd Party Article 2 here!

Lead Magnets
(2 posts, 8x month) op™ Launch a podcast for

your firm in 2022.
Seriously, do it. It’s fun
and not nearly as
complicated as you
might think. Grab our
beginner’s guide and
see for yourself!
[Landing page URL]

Fill in Lead Magnet 1 here! (repeats weekly)

Social media isn’t a
top-tier lead
generating tool, but
you can still use it to
get leads. Promote a
free download or a
signup for your email
community to bring
people into your
Content Lo

Fill in Lead Magnet 2 here! (repeats weekly)



Blogs and Videos
(4x/month)

What's the difference
between bounce rate
and exit rate on those
analytics reports you
receive from your
marketing company?
We explain in this blog
post. [Post URL]

Fill in Blog/Video 1 here!

Fill in the rest of the
gaps with this
content! Your blogs
and videos should
address the surface
level questions and
concerns that your
audience has, which
positions you as the
expert people should
be working with.

Pro Tip: If you only
have one lead
magnet, your most
recent blog or video
can also be a
repeated post!

Fill in Blog/Video 2 here!

Fill in Blog/Video 3 here!

Fill in Blog/Video 4 here!

Calls to Action
(2x/month)

Got questions about
your marketing
strategy? We have
answers! Contact us
today. [Landing page
URL]

Fill in Call to Action 1 here!

Use these sparingly!
A big mistake most
firms make is having
practically every post
be a call to action.
This turns off your
audience. Focus on
being a resource
instead.

Fill in Call to Action 2 here!



Featured Web
Pages

(2x/month) Our podcast production
does all the heavy lifting
for you. Just sit down and
press record -- we'll
handle the rest! [Landing
page URL]

Need more proof that what
we do really works? Listen
to what our happy clients
have to say. [Landing page
URL]

Fill in Featured Web Page 1 here!

The interior pages of
your website can
also make for great
content! Share your
firm’s About page,
highlight a member
of your team or a
particularly powerful
testimonial, or share
a specific practice
area page. It’s okay
if these posts
overlap month over
month because you
may not have many
interior pages. That’s
okay, repetition is
key to reinforcing
your expertise!

Fill in Featured Web Page 2 here!



With the tips and ideas above, here is what a typical week of social media content might look like for your firm:

Monday – Blog or video
Tuesday – Lead magnet
Wednesday – 3rd party article or call to action
Thursday – Lead magnet or another blog post
Friday – Quote or featured web page

Additional Tips:

1. Don’t be afraid of video!
Video is growing as a content medium, and studies have shown that people will stop to watch a video that shows up
on their timeline. It can be a great way to show off your expertise! Additionally, apps like TikTok make it easy to edit
videos within the app to add captions, graphics, and more.

2. Keep your phone handy.
Don’t just rely on the template. If you have a thought, attend an event, or do something else that’s postworthy, make
sure you’re logged into your firm’s accounts on your phone so you can make a quick post.

3. Multiply your content.
Post across several different platforms. Use Facebook, Twitter, and LinkedIn. If you’re creating photos or video
content, post to places like Instagram, TikTok, and YouTube Shorts.

4. Remember the strategy.
While engagement is the name of the game for most industries, legal and financial aren’t included in that. You’re often
sharing content that people won’t feel comfortable openly engaging with. But that doesn’t mean it’s a waste of your
time. Focus on the number of people you’re reaching, even if they aren’t liking or commenting.

Want us to handle the social media heavy lifting for you? We’d love to! Give us a call at (800) 406-7229 or visit
www.spotlightbranding.com/schedule to book a strategy call with our team today.

http://www.spotlightbranding.com/schedule

